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1. IlosicHuTeIbHAA 3aNIUCKA
1.1. Heab u 32124 AUCHMILIIHHBI

Llenbl0 TUCUMIUIMHEIL ABISETCA (POPMUPOBAHHME MPEACTABICHUNA O TEXHOJIOTUAX (POPMUPOBAHUS
MePCOHANBHOI0 OPEHANHTa B YCIOBHIX COBPEMEHHOTO MEIUAIIPOCTPAHCTBA.

3ana4uu JUCHUIUIMHBIL:

U3yYEHHE CYIIHOCTU U CTPYKTYpHI IEPCOHATBHOIO OpeH/a;

oTpeJieIeHue MHCTPYMEHTOB (hOpMUPOBAHUS TEPCOHATIBHOTO OpeHIa;

pa3BUTHE TPEACTABIEHUH O POJM MEpPCOHaJbHOro OpeHAa B  MNpPodecCHOHATHLHOM
CaMOONPEIEIICHUN.

1.2. IlepedyeHb MJIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHs 110 AUCHMILIMHE, COOTHECEHHBIX €
HHAMKATOPAMH JOCTHKEHH KOMIIETEHIH I
Komnerenuus Nuaukaropsl PesynbTaTnl 00y4yeHus
(Kox ¥ HAMMEHOBAHUE) KOMIIeTEeHIIU
(KOJ 1 HAMMEHOBAHME)




YK-4. Crnocoben | YK-4.2. CBo6oaHO | 3HATH:
OCYUIECTBIISAITh  JIEJIOBYIO | BOCIIPUHUMAET, — OCHOBHBIE MOJIEIHN pedeBoro
KOMMYHHKAIIMIO B YCTHOW | aHAJU3UPYET U KPUTHUYECKHU | IOBEICHHUS;
W IHUChbMEHHOM (1)OpMaX Ha | OOCHHUBACT YCTHYIO U | — OCHOBBI pEYEBBIX JKaHpOB,
rocyaapCTBECHHOM SA3BIKC | IMICBMCHHYIO AKTyaJIbHBIX ISt yqe6H0-Haquor0
Poccuiickoit @enepanuu u | odmenpodeccCHoHaATbHYIO 00LIeHNS,
MHOCTPaHHOM(BIX) MH(OPMAIUIO Ha PYCCKOM H | — CYIIHOCTb PEYEBOT0 BO3CHCTBUA,
SI3bIKE(aX) MHOCTPaHHOM(BIX) ero Bubl, GOPMBI U CPEJICTBA;
A3bIKE(aX);  IEMOHCTPUPYET | _ ryrip] TeKCTOB, UX XaPAKTEPHCTUKN.
HaBbIKU nepeBojia C | Ymern:
HHOCTPAHHOTO(BIX) Ha | _ pcnonb3oBaTh CTHIIMCTHYECKUE
TOCYAApCTBCHHBIN  SI3BIK, | po3n0xHOCTH PYCCKOTO SA3BIKA;
TAIGKE € TOCYNAPCIBCHHOTO | _ 1y v iiipoBaTh TEKCTHI B YCTHOM M
Ha WHOCTPaHHBIN(BIE) MTHCEMEHHOI (hOPME;
A3BIK(11) — aHAJIM3UPOBATH " KPUTHUYCCKH
OIICHUBATh TEKCTHI,
— HaXOJWUTh SI3BIKOBBIC OIIMOKH W
BBIOMPATH CIIOCOOBI X YCTPAHEHUS,
— OMpEAeNsATh BO3MOKHOCTH
TIOBBIIIICHHS] COOCTBEHHOTO YPOBHS
pEUeBOl KyIbTYpPHI.
Baaners:
— HaBbIKAMM pabOTbl C YCTHOM U
MMCbMEHHOU uHpopMaruei
JIMHTBUCTUYECKOMN u
obmenpodeccnoHanbHON
HaIpPaBJIEHHOCTH;
— HaBBIKAMH KOMMYHHUKAIHH B
Pa3IUYHBIX  CHTyaIlUsX  OOIICHWS,
obOecrieunBarOUMU 3P PEKTUBHOCTD
COIMANIBHBIX H  TPOECCHOHATHHBIX
KOHTaKTOB;
— IpUeMaMd  CO3JaHHUA YCTHBIX W
MUCBMEHHBIX  TEKCTOB  Pa3IMYHBIX
JKaAaHPOB B Mporiecce y4eOHO-HAYYHOTO
oOLIeHHUs.
[TK-2. Cnocobnocts | [IK -2.2. YmMmeer oneHnuBaTh | 3HATH: OCHOBHEBIE TIPUHIIUTIBI
YOpPaBIsATh nporeccamu | 3QPEeKTUBHOCTD CTpAaTEerMyecKkoro IUIAHUPOBAaHUSA U
CTPaTEeru4ecKoro KOMMYHHKAITHOHHBIX pea3anum KOMMYHHKAITHOHHBIX
TUTAHUPOBAHMS, MPOrpaMM U MEPONPUATUN | MPOTPaMM U MEPOTIPHUSITHIA.
MOJITOTOBKH,  TBOPYECKOE YMeTh: oneHuBaTh 3(PPEKTUBHOCTH
popabOTKU U pealn3aluu KOMMYHHUKAI[MOHHBIX  MPOTpaMM |
KOMMYHHKAITHOHHBIX MEPOTPHUSITHIA.
MIPOrpaMM U MEPOTIPUSTHIA, Brnagers: HaBbIkamMH pa3pabOTKU |

obecreunBaTh UX Ka4eCTBO
1 3 (HEKTUBHOCTH

peain3ai OCHOBHBIX HHCTPYMEHTOB
MapKETHHT OBBIX KOMMYHUKAIHIA:
peKIIaMbl, CBsI3eH ¢ OOIIECTBEHHOCTHIO,
JIAYHBIX POJIaXK, JTUPEKT-
KOMMYHHKAITHH, CTUMYJTUPOBAHUS
cOBITA.




1.3. MecTO AUCUMIVIMHBI B CTPYKTYpPe 00pa30BaTe/IbHOM MPOrPaMMbl

HI/ICHI/IHHI/IHa OTHOCHUTCS K 00s13aTEJILHBIM JUCHUITTIMHAM BapI/IaTI/IBHOI\/'I qacTHu yqe6H0r0 I1aHa.

Jnis  ocBOeHMsS JAHHOM JUCHMIUIMHBI HEOOXOMUMBI 3HAHMs, YMEHHUS U  BIAJCHHA,
c(OpMHUPOBAaHHbIE B MPOLECCe U3YyUEHUS TUCHUIUINH U MPOXOXKACHUS MPAKTUK: Teopust U mpakTuka
MeIMaKOMMYHUKalid, Teopus ¢ mpakTHKa CBsized ¢ OOIIECTBEHHOCTHhIO, BusyanbHble
KOMMYHHKanuu, Teopuss u npaktuka pexiiambl, Co3qaHue W MPOJBMKEHHE KOPIOPATHBHBIX MEAHA,
IIpodeccronanbHO-03HAKOMUTEIbHAS TPAKTHKA.

B pesynpraTe OCBOGHMS JUCHMIUIMHBI (OPMUPYIOTCS 3HAHMS, YMEHHUS U BIaJEHUS,
HEOOXOAMMBIE U U3y4YeHHs  JUCHMIUIMH:  MaHMIyJIATUBHBIE TEXHOJIOTMH B  MeEJua,
MenunaskoHomuka, MenuaMmapkeTuHr, IpenuninomHaas npakTuka.

2. CTpyKTYypa TUCHUNIMHBI
O61mas Tpya0EMKOCTh AUCHUIUIHNHBI COCTaBIsAeT 3 3.€., 108 akagemuueckux daca (0B).

2. The structure of the discipline
The total labor intensity of the discipline is 3 units, 108 academic hours(s).

CTpyKTypa AUMCHUIIHHBI 111 04HOH (GopMbI 00yUeHust

Ob6veM auctumIuHBL B (popMe KOHTAKTHOM paboThl OOydYaIOUIMXCS C TMeJarorndecKuMu
paboTHUKaMU ¥ (WJIK) JUIAMH, TPUBIEKaEMbIMH K peaju3aluu 00pa3oBaTelIbHON MporpamMmbl Ha
UHBIX YCIOBHSX, TP MIPOBEACHUHU YUSOHBIX 3aHATHI:

Structure of the discipline for full-time education
The scope of the discipline in the form of contact work of students with teaching staff and (or) persons
involved in the implementation of the educational program on other terms, during training sessions:

Cemectp | Tum yueOHBIX 3aHATHIHA KonuuecTBo
4acoB
5 Jlexknuu 18
5 CemuHaps!' 24
Bcero: 42
Term Type of training sessions Number  of
hours
5 Lectures 18
5 Seminars 24
Total: 42

O0beM AuCIHIUIMHBL (MOIYJIs) B (hopMe caMOCTOATENbHOM PaOOThI 00YYAFOIIMXCS COCTABIISET
66 akagemMuueckux daca(os).

The volume of the discipline (module) in the form of independent work of students is 66
academic hours(s).

3. Conep:xaHue TUCUMILTUHBI

3. The content of the discipline

| Ne | HaumenoBanue pasnesna Conep:kanue

' B COOTBETCTBHH C Y4eGHBIM MIIAHOM



JAUCHUIIIMHBI

Amnanus 6pennia

3amaun  CTpaTerHyecKoro  aHanmusa.  VICTOYHUKH
nHpopMaluu. AHaIU3 MOTPeOUTENEH: «IIOTPY>KEHUEY,
METOJl TpaTyHpOBaHUs, WCIOIH30BAHUE (OKYC-TPYIIIL.
Cermentanmst  peiHKa  (mporece  SW). AHanmz
MapoyHoro moptdens. MeToasl TpOBEICHHS ayauTa
OpeHzoB. AHanu3 OpeHJOB KOHKYPEHTOB: MO3UIUU
KOHKYPEHTOB, aHAJM3 CHJIBHBIX M CIa0bIX CTOPOH,
CEMHOTHUYECKUI aHanu3. AHanu3 OpeHJa KOMIIaHUU:
CTpYKTypa OpeH[a, aHAJIN3 CHIILHBIX U CIA0BIX CTOPOH,
CcBs3M ¢  apyrumu  Openaamu.  TexHomorus
brandmapping.  OtHomieHue  moTpedbureneit ~ wu
npousBoguTeneit - Kk Openay. UWaeHTHYHOCTH U
pacnio3HaBanue OpeHma. OTIIMYUE OT KOHKYPEHTOB H
YHHUKaJIbHOCTh OpeHpa. lleHHocTH, mpeumyiiecTBa u
nmoBejicHue moTpedurens. Beibop OpeHma u noBepue
MPOU3BOAUTEN0. JIOSUIBHOCTH W TEpeKIIouYeHHEe Ha
apyrue Opennsl. CpaBHHUTEIBbHBIN ~ aHamu3 Mozeneil
Openma  Poccun, EC, CHIA. AKTyanbHbIE
MOJIMTUYECKUE TPOOIEMBI, CBS3aHHBIE C OPEHIMHIOM.
CoBpeMeHHbIE PEelIeHUS] U OCHOBHbIE (OPMBI MOAAUU
MaTtepuana, IMOAXOIbl K PEHICHHIO 3a/Jad CO3JIaHus
KOMMYHHKAIIUM MEXIy OpraHamMH ToCyAapCTBEHHOW
BJIACTH M YIPABICHUS M TPAKIAHCKUM OOIIECTBOM.

VYnpasienue OpeHaamu

VYupasnenue OpeHIOM: YKpEIUICHHE  OTHOIICHHIA
MEXIy OpeHmoM ©  morpebuteneM  (pa3BUTHE
(YHKIIMOHATBHBIX, WHAUBHUIYAIbHBIX, COIHAIBHBIX WU
KOMMYHHMKATHUBHBIX KauecTB OpeHja); YIpaBieHUE
aTpu0yTaMyd MapKH, TMPOIECCOM € HICHTU(DUKAIINU.
Co3ganve HOBOW ™~ TOProBoW Mapkud. MHUHUMH3ALUS
puckoB. OrmpeneneHue YpOBHEH copoca: poJIOBOTO
(obmero cmpoca), BHAOBOrO (Ha OMNPEICICHHYIO
TOBapHYIO KaTETOPHIO), CIIPOCa Ha KOHKPETHYIO MapKy.
Metonuku ~ ompejeNnieHuss  XapakTepa  CIpoca:
OTIpe/ICNICHUE CTEIEeHU MEePBUYHOTO MPOHUKHOBEHUS
MapKH, CTENEHU MOBTOPHOTO MPUOOPETEHUS, YaCTOTHI
notpebiieHus: Mapku. KauecTBeHHOE OmMHCaHue Crpoca
Ha MapKy MpeirojaraeT MpOorHO3 pPeaklHUd IEIEeBOro
CETMEHTAa Ha TMOTPEOWTENhCKUE CBOMCTBA TOBApa,
UppalMOHANIbHBIE  JJIEMEHTHI  MapKH, OLICHKY
MIEPCTICKTHB.

[lepconanbHbIif OpeHAMHT

[MonsitTme mepconanmpHOro OpeHma. CooTHeceHue
MOHATUH TMEPCOHAIBHBIN UMUK W TEPCOHATBHBIN
Oopena. Knaccudukammss  umuwmked,  CTpyKTypa.

OyHKIIUA AMHAIKA. [TpuHITUATIBI CcO3IaHus
MIEPCOHAILHOTO OpeHpa. JInyneie KadecTBa
CIIELMAJIACTA KakK OCHOBa TEXHOJIOTUH

camonpe3eHTanuu. CTpyKTypa JUYHOIO HUMHIKA.
ConyayibHble  aCHEeKThl  BOCIPHUSITHS  HWMHUJIDKA.




WNuctpymenTs! popMHupoBaHUs MEPCOHATLHOTO OpeHaa.
Crpareruss (oOpMHpPOBaHHUS TEPCOHAIBLHOIO OpeHJa.
BepbanbHblii” 1 KUHETHYECKUH UMHIK. BusyanbHbIf
MUK MuHOCcTH.  ColManbHO-NICUXOJIOTMYECKHE
TEXHOJIOTHH dbopMupoBaHus )51 YIPABJICHUS
[IEPCOHAJILHBIM OpeHJIOM. TexHonorus
camornpeseHTanui. CaMOMEHEPKMEHT KaK COLIMAJIbHO-
NICUXOJIOTUYECKAs  TEXHOJOTHsl  (OPMHPOBAHUS U
yIpaBlieHUsl MepcoHalibHbIM OpeHaoMm. llepconanpHoe
nopTPOINO0 KaK MHCTPYMEHT (HOPMHUPOBAHMUS UMUIKA
COBPEMEHHOTO CIIEIUAJINCTA.

OBOJIIOLMOHHOE pa3BuUTHE
KOOpEHIMHTa

[Ipennochiiki ~ BO3HUKHOBEHHUSI  KOOpEHIMHra B
KOHTEKCTE JBOJIIOLIMM MapKETHHIOBBIX KOHLEMIHH.
DBOJTIOIHS dbopm TOBapHOTO 0003HaYCHHSI.
«TpUBOJNHBIY B HCTOPUM OpEHIMHTIA: palMoHalbHas,
SMOIMOHAJIBHAS U «IyXOBHas»». Kiaccnueckast Moziens
OpeHI-MeHeDKMeHTa.  Mojenb  OpeHA-IHIepCTBa.
Kopnoparususiit 1 ToBapubiii Opennunr. IlonsTue
«MapKETHUHIOBbIE aJbSIHCBI» B KOHLEIIUAX
CUMOMOTHYECKOTO M JIaTepaJIbHOTO  OpeHIuHra.
CeMuoTHUYECKHH  TPEyroOJIbHHMK:  O3HAdampllee  —
O3HaYaeMoe — JIeHOTAaT. JleHoTaTnBHOE u
KOHHOTAaTUBHOE  3HaueHue mnpeamera.  DaxTopsl
Makpocpeasl U (OPMHUPOBAHME MAapOYHOM MOJUTUKH
npeanpustus. Knaccupukamus ¢opm koOpeHauHra.
MupoBele ¥ pPOCCHICKHE  TpPEHIbl  Pa3BUTHSA
KoOpeHnuHra. HaydHble MIKOJBI B HCCIEIOBAHUAX
MapKeTHUHTOBBIX  aJIbSHCOB OpeHAoB. CHCTEeMHBIH
MOJX0A K pa3paboTke OpeHjaa: MaTeHTHO-IPaBOBBIE,
PEKIIaMHO-  IICHXOJIOTMYECKHE W  KOHCTPYKTHBHO-
TEXHOJIOTHYECKUE TpeOOBaHUS K TOBapHOMY 3HAKY.
IIpoueccel hopmupoBaHsi TOBapHOTo 3Haka B Poccum.

CymHOCTb, aTpuOyThl ¥ IIEHHOCTH
OpeHna

Cymnocts Openna. [lonarus «OpeHn» ¢ TOUKH 3peHust
MHUKPOIKOHOMHUYECKOW ~ TEOpUU  MOTPEOUTEIHCKOTO
MOBEACHUA U TCUXOJOTMH  TMOTPEOUTENHCKOIro
noBefeHus. [loHATHE «TOproBas Mapka» U «TOPrOBBIN
3Hak». Copeprkanue OpeHIa Kak KOMMYHHKAIIHOHHOTO
nporecca.  dynkumm  Openpa.  Knaccudukarnus
OpennoB. Pa3znenenne OpeHAOB TI0O TMpU3HAKAM:
Ha3HaueHue, Biajenen OpeHga, reorpapuueckuit
npu3HaK, OOBEKT OpeHOuHIa, BOCHPHUHHUMaeMas

notpeOuTeneM  IIEHHOCTb.  ToBapHbIE  OpeHAbI
(aBTOHOMHBIE, JIMHEWHbIE 51 30HTHYHBIE),
KOpIOpaTHBHbIE OpeHIbI (eIMHUYHOM,

TIOATBEPKIEHHON ~ WM OPEHIIOBOM ~ MIAECHTUYHOCTH).
Bpenapl mnpousBoaUTENCH, IUIEH3MOHHBIE OpPEHIBI,
YaCTHBIC TOPTOBBIE MapKu, KOOpeHauHT. ['mobanbHbIe,
HAI[MOHATIbHBIC, PETHOHAIBHBIC U JIOKAJIbHBIE OpEH/IBI.
bpenapl ¢ orpuniaTeabHON, HU3KOW, MOBBIIMIEHHON M




MaKCUMaJIbHOW IIEHHOCTHIO; OpPEH/IbI, YHHUYTOXKAIOIINE
aKIIMOHEPHYIO IIEHHOCTh, OPEHbI C BHICOKUM M HU3KHM
MOTEHIIMAJIOM YBEJMYCHHs aKIIMOHEPHON IIEHHOCTH.
BpeHnuHr Kak Hayka M HMCKYCCTBO CO3/aHUS H
MpoABMKEHUsT OpeHna (ToproBoii” Mapku). bpenauHr
KaK JesATeIbHOCTh [0 CO3JAHUIO0  JOJTOCPOYHOTO
mpenmnoureHuss K ToBapy. Ilpomecc OpeHauHra.
[Inardpopma OpeHna: BHIEHHE, MHCCHUS U IIEHHOCTH
Openna. KoHKypeHTHble mpeumyiiecTBa OpeHna.
WupuBuayanbHOCTh OpeHIa. YHUKalIbHOE TOProBOE
npenioxenue. Bocrpustie OpeHIa mHoTpeOUTENEM.
AcnexkTsl MISHTUYHOCTH OpeHna: OpeHJ Kak ToBap,
OpeHJ Kak oOpraHu3anus, OpeHJ KaK <«JIMYHOCTHY,
OpeHl Kak CHMBOJ. MapKeTHHIOBbIE TEXHOJOTHH
noctpoeHus OpeHaoB. OCHOBHas LIEHHOCTb OpeHaa.
AKIMOHEpHas LIEHHOCTh OpeH/la W BOCIpPUHHMaeMas
notpebureneM IEHHOCTh OpeHma. PopMupoBaHue
LEHHOCTH OpeHja: Co3/JaHue U IMpeJoCTaBICHUE
[EHHOCTH TOTPEOUTENI0, MU3MEPEHHE W TOBBIIICHUE

BOCIIPUHUMAaeMON =~  MOTpeOUTeNIMU LIEHHOCTH,
CO3/1aHHE aKIMOHEPHOW ~ IIEHHOCTH OpeHna.
WNHukaTopsl BOCIIPDUHUMAEMON =~ IICHHOCTH:

BOCIIPUHUMAEMOE KadecTBO, OTHOIICHHE K OpeHny,
W3BECTHOCTh OpeHIa, JIOSUIbHOCTH OpeH Y.

TexHomorus coznanue OpeHaa

Cy00penabl 1 KOOpeHIbl. XapaKTepUCTUKHU CHIIBHBIX
OpenaoB. IIpoGiembl co3maHuss U yOpaBlieHUS
CUIbHBIMU  OpeHaamu. bpenn u ero poab B
KOpHoOpaTuBHOW ~ cTpareruu. KiroueBple pelieHus B
obmactu OpennuHra. Mozaenu coszganus OpeHmos: S,
S-brands crparermueckas wmognens JI. YepHaToHwU.
OcHOBHbBIE MOXOJBl K HMHTEPIPETALMU HUIAECHTUYHOCTU
opennma JI. Aakepa, . DmnByma, T. I'sma u B.H.
JlomMHnHa. WMHauBHIyalbHOCTH M ILIEHHOCTH  Kak
COCTABJISIIONIME  MOJENEH ~ WACHTUYHOCTH  OpeHa.
AHanm3 UJIEHTUYHOCTH CYIIECTBYIOIIUX TI00aTbHBIX U
HAIlMOHAJIbHBIX  OpeHnoB. MexaHu3sM pa3paboTKu
Openna. CpaBHEeHHE U NpeUMyIIecTBa OpeHIa B psiy
KOHKYypeHTOB. OTHoOIIeHue mnoTpeduTens u OpeHpa.
Bbpenn Ha peiHKax b-to-c u b-to-b, 3HAaUMMOCTH OpeHa
JUIS  Pa3JIMYHBIX TUIOB pPBIHKOB. (CTparernyeckue
MOJAXOABl M BHIBl  IMO3UIIMOHMPOBAHUS  OpeHna.
IIponecc MO3UIIIOHUPOBAHHS. [TpuHLIMIIBI
MO3ULIMOHUPOBAHMS U NEPETO3ULINOHUPOBAHUS
Openzos. Ilonsarue uaeHTnyHoCcTH OpeHAa, CTPYKTypa
UACHTUYHOCTH  Openpa. IlpuHmmnel  pa3paboTku
COJIEP’KATENbHBIX  COCTABJISIIOIIMX — HICHTHUYHOCTH.
bpeHn kak 4acTh KOPIOpPAaTUBHOW KyJbTypbl. Poib
OpeHaa B (popMHpPOBAaHUHU KOPIOPATUBHON KYJIBTYPHI.
Lenp, 3amaun, muccust peOpeHauHra. PeOpeHauHr kak
WHCTPYMEHT MapKeTHHra, pexksambol 1 PR. KpeatusHbie
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pazpabotku. PR kak wuHcTpyMeHT »3¢dekTuBHOrO
Opennuura, lcnonb3oBaHue 3amagHbIX KOHIIETIIUH
Opennuara B Poccun. Bimsane KadecTBEHHOMN
pa3paboTku KpeaTuBHOro Opuda Ha pe3ysIbTaThl
peKkiaMHON ™ Kamrmanuu. BiusHMe Ha MMHIDK OpeHna
UMUJDKA UL, TPEACTABIISIIOINX OpeH/I.

Name of the discipline section

Content

Brand Analysis

Tasks of strategic analysis. Sources of information.
Consumer analysis: "immersion", grading method, use
of focus groups. Market segmentation (SW process).
Brand portfolio analysis. Methods of conducting brand
audits. Competitor brand analysis: competitor positions,
analysis of strengths and weaknesses, semiotic analysis.
Company brand analysis: brand structure, analysis of
strengths and weaknesses, connections with other
brands. Brandmapping technology. The attitude of
consumers and manufacturers to the brand. Brand
identity and recognition. The difference from
competitors and the uniqueness of the brand. Values,
advantages and consumer behavior. Choosing a brand
and trusting the manufacturer. Loyalty and switching to
other brands. Comparative analysis of brand models in
Russia, the EU, and the USA. Current political issues
related to branding. Modern solutions and basic forms
of presentation of the material, approaches to solving
the problems of creating communication between
public authorities and management and citizens.

Brand Management

Brand management: strengthening the relationship
between the brand and the consumer (development of
functional, individual, social and communicative
qualities of the brand); management of brand attributes,
the process of identification. Creation of a new
trademark. Minimizing risks. Determination of demand
levels: generic (general demand), specific (for a certain
product category), demand for a specific brand.
Methods for determining the nature of demand:
determining the degree of primary penetration of the
brand, the degree of re-acquisition, the frequency of
consumption of the brand. A qualitative description of
the demand for a brand implies a forecast of the target
segment's reaction to the consumer properties of the
product, irrational elements of the brand, and an
assessment of prospects.

Personal branding

The concept of a personal brand. Correlation of the
concepts of personal image and personal brand.
Classification of images, structure. Image functions.
Principles of creating a personal brand. Personal
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qualities of a specialist as the basis of self-presentation
technology. The structure of a personal image. Social
aspects of image perception. Tools for creating a
personal brand. The strategy of forming a personal
brand. Verbal and kinetic image. The visual image of
the personality. Socio-psychological technologies of
personal brand formation and management. Self-
presentation technology. Self-management as a socio-
psychological technology for the formation and
management of a personal brand. Personal portfolio as
a tool for shaping the image of a modern specialist.

The evolutionary development of
co-branding

Prerequisites for the emergence of co-branding in the
context of the evolution of marketing concepts. The
evolution of the forms of the trademark. "Trivolities" in
the history of branding: rational, emotional and
"spiritual". The classic brand management model. The
brand leadership model. Corporate and product
branding. The concept of "marketing alliances" in the
concepts of symbiotic and lateral branding. Semiotic
triangle: signifier — signified — denotation. Denotative
and connotative meaning of the subject. Factors of the
macro environment and the formation of the brand
policy of the enterprise. Classification of forms of co-
branding. Global and Russian trends in the
development of co-branding. Scientific schools in the
research of marketing alliances of brands. A systematic
approach to brand development: patent-legal,
advertising-psychological, and constructive-
technological requirements for a trademark. The
processes of trademark formation in Russia.

The essence, attributes and value of
the brand

The essence of the brand. The concept of "brand" from
the point of view of the microeconomic theory of
consumer behavior and the psychology of consumer
behavior. The concept of "trademark" and "trademark".
The content of the brand as a communication process.
Brand functions. Classification of brands. The division
of brands by attributes: purpose, brand owner,
geographical feature, branding object, perceived value
by the consumer. Product brands (stand-alone, linear
and umbrella), corporate brands (single, confirmed or
brand identity). Manufacturer's brands, licensed brands,
private trademarks, co-branding. Global, national,
regional and local brands. Brands with negative, low,
increased and maximum value; brands that destroy
shareholder value, brands with high and low potential
to increase shareholder value. Branding as the science
and art of creating and promoting a brand (trademark).
Branding as an activity to create a long-term preference
for a product. The branding process. Brand platform:
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the wvision, mission and values of the brand.
Competitive advantages of the brand. Brand identity. A
unique trade offer. Consumer perception of the brand.
Aspects of brand identity: brand as a product, brand as
an organization, brand as a "personality", brand as a
symbol. Marketing technologies for building brands.
The main value of the brand. The shareholder value of
the brand and the perceived value of the brand by the
consumer. Brand value formation: creating and
providing value to the consumer, measuring and
enhancing the value perceived by consumers, creating
shareholder value of the brand. Indicators of perceived
value: perceived quality, brand attitude, brand
awareness, brand loyalty.

Technology creating a brand

Sub-brands and co-brands. Characteristics of strong
brands. The challenges of creating and managing strong
brands. The brand and its role in corporate strategy.
Key branding solutions. Brand creation models: 51, S-
brands L. Chernatoni's strategic model. The main
approaches to the interpretation of brand identity by D.
Aaker, J. Ellwood, T. Gad and V.N. Domnin.
Individuality and values as components of brand
identity models. Analysis of the identity of existing
global and national brands. The mechanism of brand
development. Comparison and advantages of the brand
among competitors. The relationship between the
consumer and the brand. The brand in the b-to-c and b-
to-b markets, the importance of the brand for different
types of markets. Strategic approaches and types of
brand positioning. The positioning process.Principles of
brand positioning and repositioning. The concept of
brand identity, the structure of brand identity.
Principles of developing meaningful components of
identity. The brand as part of the corporate culture. The
role of the brand in shaping corporate culture. The
purpose, objectives, and mission of the rebranding.
Rebranding as a marketing, advertising and PR tool.
Creative developments. PR as an effective branding
tool, The use of Western branding concepts in Russia.
The impact of high-quality development of a creative
brief on the results of an advertising campaign. The
impact on the brand image of the image of the persons
representing the brand.

4. O0pa3oBare/ibHbIE TEXHOJOTUH

Ne (HammeHoBanme Buabl yueOHbIX
. Oo0pa3oBaTte/ibHbIE TEXHOJIOTHHA
n/n |(pasaesna 3aHSATHH
1. [Tema 1. Ananu3 Openna Jlexuuu Jlexiusi ¢ HCIOJIB30BAHMEM  BU3YAJIbHBIX




MaTCpuajlIoB, NPC3CHTALIUA.

CeMuHapbl PasBepHyTass Oecema ¢ OOCyXICHHEM
JOKJIa/10B.
CamocrositenbHass  |KoHCynpTHpOBaHME M MPOBEPKA JIOMALIHUX
pabora 3a/IaHUM TIOCPEJICTBOM AJICKTPOHHOM IMOYTHI U
oOcyxaeHue Ha ceMHHapax (ecimm  3To
HEOOXOUMO).
Tema 2. VYmnpapneHue Jlexuu Jleknuss ¢ UCIONB30BAaHUEM  BU3YAIbHBIX
OpenaoM MaTepHajIoB, IPE3ECHTALIHSL.
CemuHapsl Pa3Bepuyrass Oecema Cc  oOCyxIeHUEM
JOKJIa/10B.
CamocrositenbHass  |KoHCynbTHpOBaHME M MPOBEPKA JIOMAIIHUX
pabora 3aIaHAK TIOCPEJICTBOM AJIEKTPOHHOM TOYTHI U
oOcyxJIeHHe Ha ceMHuHapax (ecid 9To
HE00X0IUMO).
Tema 3. [lepcoHasbHBIN] Jlexuu Jlekuuss ¢ UCIONB30BAaHUEM  BU3YAJIbHBIX
OpeHIMHT MAaTepHUaoB, MPE3CHTAIUS.
JleMoHCTpanus KeHcoB.
CemMuHapsl IIpopabotka u aHanu3 KelcoB. Pemenue
AHAIMTUYECKHUX 3a/1ad4.
CamocrositenbHass  |KoHCynbTHpOBaHHME M MPOBEPKA JOMAILIHUX
pabota 3aJIaHAK TIOCPEJICTBOM AJICKTPOHHOM TMOYTHI U
oOCcykJeHHe Ha ceMuHapax (ecid 9To
HEOOXOIMMO)
Tema 4. Jlexuuu Jlexuust ¢ UCHOJIB30BAaHUEM  BU3YaJbHBIX
OBOJIFOLIMOHHOE MaTepHaJIOB, IPE3ECHTALINS.
pa3BHUTHE KOOpEHIMHTA JleMOHCTpanus Kemcos.
Cemunapsl [IpopaGoTka u anHanmu3 keicoB. Pemenue
AQHAJIMTUYECKUX 3a7ad.
CamocrositenbHass  |KoHCynbTHpOBaHHME M MPOBEPKA JIOMAIITHUX
pabota 3a/IaHUM TIOCPEJCTBOM AJIEKTPOHHOM IOYTHI U
oOCyx/JeHue Ha ceMuHapax (ecmum  3To
HE00XOAMMO)
Tema 5. CymHocTs, Jlexunn Jlexuust ¢ UMCHOJIB30BAaHWEM  BU3YaJbHBIX
aTpuOyThl U 1EHHOCTH MaTepHaloB, IPE3EHTALINS.
OpeHna JleMoHCTpa1us KeHCOoB.
CemuHapsl [IpopaGoTka wu anHanmu3 keicoB. Pemenue
AQHAJIMTUYECKUX 3a7a4.
CamocrositennbHass | KoHCYnbTHpOBaHHME M TMPOBEPKA JIOMAITHUX
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pabota 3aJaHUK TIOCPEICTBOM BJIEKTPOHHOW MOYTHI U
oOcyxaeHue Ha ceMHHapax (ecimm  23To
HEO0OXOMMO)
6 Tema 6. Texuomorus Jlexun Jleknuss ¢ UCIONB30BAaHUEM  BU3YAJIbHBIX
co3maHue OpeHaa MAaTepHUaOB, MPE3CHTALUS.

JleMOHCTpanus Keucos.

CemMuHapsl IIpopabotka u aHanmu3 KelcoB. Pemenue
AHAJINTUYECKUX 3a1a4.

CamocrosTensHas KOHCYJ'IBTI/IpOBaHI/Ie U TpOBEpKa AOMAIIHUX

pabota 3aJJaHUi TTOCPEICTBOM DJIEKTPOHHON MOYTHI M
oOCy)XJIeHHe Ha ceMuHapax (ecld  3TO
HE00X0IMMO)

5. OneHka nJIaHUPYEeMBbIX Pe3yJIbTATOB 00y4eHHSs

5.1 CucreMa oleHUBAHUA

dopma KOHTPOJIsA Makc. KoJM4ecTBO 0a/1J10B
3a ogny Bcero
padory

Tekyimmii KOHTPOJIb:

- onpoc 5 bannos 30 6annos

- yuacmue 8 OUCKYCCUU HA CeMUHape 5 bannos 10 6annos

- KoumpoavHas paboma (memwi 1-3) 10 b6annos 10 bannos

- KOHmMpobHas paboma (memwvi 4-3) 10 6annos 10 bannos

[TpomesxkyToUHasi aTTECTALUS — 3ayem/3auem ¢ OYeHKOU/IK3AMeH 40 6amoB

HToro 3a cemecTp 100 6aymoB

[Tomy4yeHHBI COBOKYITHBIN PE3yJIbTAT KOHBEPTUPYETCS B TPAAULIMOHHYIO HIKATTy OLIEHOK U B
IIKaxy oneHok EBporiefickoil cucreMsl mepeHoca u HakorieHus kpenutos (European Credit Transfer
System; nanee — ECTS) B coOTBETCTBUU C TaOIULICH:

100-6amnbHast TpazmionHas mKaa [Ixama
HIKaJjia ECTS
95-100 A

23 04 OTJINYHO B

68 — 82 XOPOIIIO 3a4TEHO C

56 — 67 D

50_55 YIOBJICTBOPUTEIIEHO E

20-49 FX

0-19 HEYJIOBJICTBOPUTEIILHO HE 3a4TEHO P

5.2 Kpurtepuu BbICTABJIEHHUS OLIEHKH IO JUCHMUILIIUHE
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Bamabl/ | Ouenka mo Kpurepuu oueHKH pe3yJbTaToB 00yUYeHUs 10 TUCHUTIIIHHE

HIkana | gucHUIIHHE
ECTS

100-83/ OTJINUHO/ BricTaBisieTcs 00y4JaronieMycsi, €Ci OH IIyOOKO M MPOYHO YCBOWJI TEOPETHUSCKUI U
AB 3aUTEHO MPaKTUYECKUI MaTepuall, MOXET NPOJEMOHCTPHPOBATE STO Ha 3aHATHAX H B X0AE
NIPOMEKYTOYHOM aTTECTALIMH.

OOyuaronuiicsi HCUEPIbIBAIOIIE U JOTMYECKH CTPOWHO M3naraeT y4ueOHbI MaTepua,
YMEET YBS3bIBATb TEOPUIO C MPAKTUKOM, CHpaBIAETCS C PpELIEHUEM 3aaay
Mpo(eCCHOHATBPHON HANPABICHHOCTH BBICOKOTO YPOBHS CJIOXHOCTH, IPABHIBHO
000CHOBBIBACT MPHUHSATHIC PEIICHUS.

CB0OOOIHO OpHEHTHPYETCS B yUeOHOH 1 TIpo(ecCHOHANBHOM JIUTEpaType.

OrneHka TO JUCIMIDIMHE BBICTABISIOTCS OOYYarOIIEMyCs C YYETOM pe3yJIETaToOB

TEKYLIEH U IPOMEKYTOUHOM aTTECTALUMU.

Komnereniyu, 3akperui€éHHbIC 3a JUCHUILIMHON, CPOPMHUPOBaHBI HAa YPOBHE —

«BBICOKUI».

82-68/ XOopoIo/ BrictaBisercss oOydaromeMycs, €ClId OH 3HAaeT TEOPETHYEeCKUH W MPaKTUIEeCKUH

Marepuajg, TpaMOTHO W MO CYIIECTBY H3JlaraeT €ro Ha 3aHATHAX M B XOJe

MIPOMEXKYTOYHOM aTTeCTalliy, HE JOIYCKasl CYyLIECTBEHHBIX HETOUHOCTEM.

OOyyJaronuiics NPaBUIBHO MPUMEHSICT TCOPETUYCCKUC TOJIOKCHHUS TPH PEUICHUU

MPAaKTUYECKUX 33a7ad  Npo(ecCHOHANBLHOW  HAIMpPABICHHOCTH  PA3HOIO  YPOBHS

CJIOKHOCTH, BJIaJIe€T HEOOXOAUMBIMH JIJISl 3TOTO HABBIKAMH U MTPUEMAMH.

JlocTaToYHO XOPOLIO OPUEHTUPYETCS B Y4eOHOU 1 podeccroHaNbHOM auTepaType.

OneHka 1O JWUCIMIDIMHE BBICTABISIOTCS OOYyYaromeMycs € YYETOM pe3yJbTaToB

TEKYLIEN U IPOMEXKYTOUHOM aTTECTaIUH.

Komnerennuun, 3akperui€éHHbIE 3a JAUCHUILIMHON, CPOPMHPOBaHBI HAa YPOBHE —

«XOPOLIMIAY.

67-50/ YIOBJIETBO- BricTaBisieTcss 00y4aroIeMycs, €Clii OH 3HaeT Ha 0A30BOM YPOBHE TCOPETHUCCKUI U

MPAKTUYCCKUIA MaTepuaj, JOMyCKAaeT OTACIbHBIC OIMHOKHM MPH €ro H3JIOKCHHH Ha

3aHATHUAX U B XO/1€ IPOMEXYTOUYHOM aTTecTaluy.

OOyuaromuiicsi  UCHBITBIBAET  ONpENCNIEHHBIE  3aTPyIHEHUS B  [PUMEHEHHHU

TEOPETHUYECKHUX ITOJIOKEHUA TPU pPEIICHUH MPaKTUYeCKUX 3amad MpodecCHOHATBHON

HaTPaBICHHOCTH CTAHJAPTHOTO YPOBHS CIIOKHOCTH, BIIAAEET HEOOXOIWMBIMHU IUIS

3TOro 0a30BBIMU HABBEIKAMH U MPUEMAMHU.

JleMOHCTpHpYyeT HOCTaTOYHBIN YPOBEHD 3HAHUS YICOHOH TUTEpaTyphI MO JUCIUTLINHE.

OrneHka MO JUCUMIUIMHE BBICTABIAIOTCS OOydarolmeMmycs ¢ Y4€ToM pe3yJIbTaToB

TEKYIIeH U MPOMEXYTOUHOM aTTeCTaIlUH.

Komnerenmuu, 3akperui€éHHbIE 3a AWCHUIUIMHON, COOPMHPOBAaHBI Ha YPOBHE —

«JIOCTaTOYHBIIY.

49-0/ HEYJIOBJICT- BrictaBnsercss oOydaromemMycsi, eCii OH He 3HaeT Ha 0a30BOM YPOBHE TECOPETUYCCKHI

F,FX BOPHTEIBHO/ W NPaKTHYECKHH MaTephal, JAOMycKaeT rpyOble OMMOKK TPH €ro H3IIOKEHUH Ha
3aHATHUSAX U B XOJI€ TPOMEKYTOUHOM aTTecTali.

OOy4JaroIuiics UCIBITBIBACT CEPhE3HBIC 3aTPYNHCHHS B IPUMCHEHUH TEOPETHUYCCKUX

MOJIOKEHHUH IIPU PELICHUH MPAKTUYECKHUX 331a4 Npo(hecCHOHAIBHOM HalPaBIeHHOCTH

CTaHAApTHOT'O YPOBHS CIIOKHOCTHU, HE BJIAACCT HCO6XO[[I/IMIJIMI/I JUIA 3TOT'O HaBbIKaMHU U

npuémMamu.

JemoncTpupyer ¢pparMeHTapHbIe 3HAaHUSA yI4eOHOM TUTEPaTyPH IO AUCIHUILIIHE.

OneHKa 1O JUCIHIDIMHE BBICTABISIOTCS OOYYarOIIEMyCs C YYETOM pe3yNETaToB

TEKYLIEN U MPOMEXYTOUHOM aTTeCTaIUH.

KoMmmereHiiun Ha ypoBHE «IOCTAaTOYHBIA», 3aKpeIUIEHHBbIE 3a JUCLMILUIUHOW, He

c(OpPMHUPOBaHBI.

C 3a4YTEHO

D,E puTeIbHO/
3a4TECHO

HE 3a4TCHO

5.3 OueHouyHble cpeAcTBA (MaTepHalbl) VIS TEKYLIEro KOHTPOJS YCIEeBAEMOCTH,

NMPOMEKYTOUYHOM aTTeCTANH 00y4aIOIINXCS N0 JMCHUILIHHE
5.3. Assessment tools (materials) for the current monitoring of academic performance,

intermediate certification of students in the discipline

OueHoYHbIE CpeCTBA TEKYLIEr0 KOHTPOJIS yCIIeBAeMOCTH:

B cooTBeTcTBUYU C YU4EOHBIM MIIAHOM B CTPYKTYPE TUCIUIUIUHBI PETYCMOTPEHBI BE TEKYIIUE

attectaunu. KpoMe Toro, TeKymuii KOHTPOJIb BBIIOTHSETCS B opMaTe OLICHUBAHUS y4acTUS

00ydaromuxcsi B TMCKYCCHH Ha CEMUHApe.
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ITpu onieHMBaHUM BBIIIOJIHEHUS 33JJaHUI Ha CEMUHAPCKUX 3aHATUAX YUUTHIBAETCS:

CTETEeHb U MOJIHOTA PACKPBITUS MapaMeTPOB 3aJJaHus: 3aJJaHHE BBIIIOJHEHO MOJIHOCTHIO U
6e3 ommnboK (5 6ayUI0B); 3aJaHKE BHITMOJIHEHO HE MMOJIHOCTHIO W/HUITU JIOMYILEHBI JBE U
OoJsiee ommOKY WK TPH U Oosiee HeTouHOCTH (1-4 Oaa);

000CHOBAHHOCTb COJICPKAHUS U BBIBOJIOB paOOTHI: 33/1aHUE BBITIOJIHEHO MOJHOCTHIO,
000CHOBaHHE COJIEPKaHUs U BBIBOJOB JIOCTATOUHBI, PACCYKACHUS BEpHBI (5 6aiioB);
3aJJaHKe BBIMOJIHEHO MOJIHOCTHIO, HO 000CHOBaHME COJIEPKAHUS U BHIBOJIOB HEJOCTATOUHBI)
(1-4 6amma);

3HaHUE TEOPUH U3YUYEHHBIX BOIIPOCOB, CPOPMUPOBAHHOCTH U yCTOMUMBOCTh
UCIIOJIb3YEMBIX MPU OTBETE€ YMEHMH 1 HaBbIKOB (0-2 6amna);

YMEHHUE NIPUMEHUTH TEOPUIO K KOHKPETHBIM cutyanusm (0-2 Gaia);

U3JI0’)KEHUE MaTepuaa (TpaMOTHOCTh Pe4H, TOYHOCTh MCIIOJIb30BaHUsI TEPMUHOJIOTHH,
JIOTMYeCKasi MOCeI0BaTeIbHOCTh U3NI0KeH s MaTepuaina (1 6amn).

[Tpu onieHMBaHUM TEKYLIUX aTTecTaluil B (hopMe MpeIBAPUTEIbHBIX 3aIUT IPYIIOBBIX
NPOEKTOB YUUTHIBAeTCA (MakCUMyM 15 6auIoB 3a aTTeCTaIHIo):

- YPOBEHB OpraHU3alMK TPYIIIIOBON paboThI (Bcero S 0amioB):

- ONITUMAJIBHOCTH cocTaBa rpymisl (0-1),

- MIOHUMAaHME 3aJlaHus, pacnpeeneHue orBeTcTBeHHOCcTH (0-1),

- HaBBIKH MEXJIMYHOCTHOW KOMMYHMKAIIUM U KOMMYHHMKauu B Manoi rpynmne (0-1),

- 11e71eco00pa3HOCTh paclpeiesieHus TPYNIOBbIX pojiel, uX (pyHKIMOHAIbHAS TPOSBIEHHOCTh
- HAJINYME U pe3yJIbTAaTUBHOCTb OHJIAMH U 0(1aiiH GOpM IpymIoBOro B3auMoOICHCTBHA,
HCIIOJIb30BaHUE TEXHOJIOTUYECKUX CPEeICTB U HUHCTPpyMeHTOB (0-1;

- coJIepXKaHKe MPEACTABICHHBIX MaTEPUAJIOB TI0 pe3yJIbTaTaM IpynIoBoil paboThl (Bcero 5
- KOppEKTHOE yroTpebiienne npodecCuoHaIbHOW TEPMUHOJIOTHH, @ TAK)KE MTPaBUIIbHOE
NOHMMaHHe OCHOBHBIX Uael U koHnuenuuit Kkypca (0-1);

- yMEHHE IPUMEHHUTDh 3HaHMS, [TOJTy4eHHbIe B pamKkax kypca (0-1);

- YMEHUE SICHO, JTJOTMYHO, HEITPOTUBOPEUUBO U YOS IUTEIHHO U3JI0KUTh PE3yJIbTaThl CBOETO
HCCJIEIOBaHMsI B MUCbMEHHOM (mpe3eHTanus B nporpamme Power Point) u yctaoit (10-mMunyTHOE
BeIcTymieHue) gopmax (0-3);

- MCIIOJI30BaHUE B COJIEPKaHUU MPECTABICHHBIX MaTEPUasoB [0 pe3yIbTaTaM I'pyNInoBoil
pabOTbl  MHCTPYMEHTOB W  CEpPBHCOB, B TOM 4YHCIE CBSI3aHHBIX  TEXHOJOTMAMU

MCAUaMaHUITYJIUPOBAHUA

(Bcero 5 6amnoB):

- IOJIHOTA U 11eJ1ecCO00Pa3HOCTh UCIIOJIb30BaHNE HHCTPYMEHTOB U cepBUcoB (0-1);

- ACII0JIb30BAHNE KAaUECTBEHHBIX U KOJIMYECTBEHHBIX MIOKa3aTeNIel AJIs ONMCAHUS

IPUMEHEHUSI HHCTPYMEHTOB U cepBUCOB (0-1);

- HAJINYHME COLMOTEXHUYECKUX CXEM HCIOJIb30BAHUS HHCTPYMEHTOB U cepBUCcOB (0-1);

- OPUTHHAIBHOCTD MIPEIOKEHUH TI0 UCTIOIB30BaHMSI HHCTPYMEHTOB U cepBucoB (0-1);

- YMEHUE SICHO, JTJOTMYHO, HEITPOTUBOPEUUBO U YOS IUTENHHO U3JI0XKUTh PE3yJIbTaThl CBOETO
HCCJIEIOBaHMsI B MHUCbMEHHOM (TecT paboThl, mpe3eHTalus B mporpamme Power Point) u yctHoi

(10-

MUHYTHOE BBICTyTUIeHUE) (popmax (0-1).

Assessment tools for the current monitoring of academic performance:

In accordance with the curriculum, two current certifications are provided in the structure of the
discipline .

In addition, the current control is carried out in the format of evaluating the participation of

students in the discussion at the seminar.

When evaluating the performance of tasks in seminars, the following is taken into account:
the degree and completeness of disclosure of the task parameters:
the task was completed completely and without errors (5 points);
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the task was not completed completely and/or two or more errors or three or more inaccuracies
were made (1-4 points);

validity of the content and conclusions of the work: the task is completed in full, the justification
of the content and conclusions are sufficient, the reasoning is correct (5 points);

the task was completed in full, but the justification of the content and conclusions are
insufficient) (1-4 points);

knowledge of the theory of the studied questions, the formation and stability of the skills and
abilities used in the answer (0-2 points);

ability to apply theory to specific situations (0-2 points);

presentation of the material (literacy of speech, accuracy of terminology, logical sequence of
presentation of the material (1 point).

When evaluating current certifications in the form of preliminary defenses of group projects, it is
taken into account (maximum 15 points for certification):

- the level of organization of group work (only 5 points):

- optimal composition of the group (0-1),

- understanding of the task, distribution of responsibility (0-1),

- skills of interpersonal communication and communication in a small group (0-1),

- the expediency of the distribution of group roles, their functional manifestation

- the availability and effectiveness of online and offline forms of group interaction, the use of
technological tools and tools (0-1;

- the content of the materials presented based on the results of group work (5 in total - correct use
of professional terminology, as well as a correct understanding of the main ideas and concepts of the
course (0-1);

- the ability to apply the knowledge gained during th- the ability to clearly, logically, consistently
and convincingly present the results of your research in written (presentation in the Power Point
program) and oral (10-minute speech) forms (0-3);

- the use of tools and services in the content of the presented materials based on the results of
group work, including those related to media manipulation technologies (total 5 points) - completeness
and expediency of using tools and services (0-1);

- use of qualitative and quantitative indicators to describe the use of tools and services (0-1);

- availability of sociotechnical schemes for the use of tools and services (0-1);

- originality of suggestions for the use of tools and services (0-1);

- the ability to clearly, logically, consistently and convincingly present the results of your
research in written (work test, presentation in the Power Point program) and oral (10- minute
presentation) form).e course (0-1).

OueHoYHbIe MATEPHAJIBI /ISl IPOMEKYTOYHOM ATTeCTAIIUN 00yYAIOIIUXCS 110
JAucnuninne

Assessment materials for the intermediate certification of students in the discipline

1. COOTHeceHVe MOHATUIA NepPCOHaNbHbIA UMUAK U MepPCOHaNbHbIA 6peHs.
CospaHune bpeHaa.
2. OcobeHHOCTN, NpeumyLiecTBa M HeAOCTaTKM 3anafjHoOM, a3vaTCKOM W

poccuiickoli Moaeneli 6peHanHra.
3. MpuHUMNManbHble USMEHEHUS B «TPEXBOIHAX» UCTOPUW BpeHAVHTa.
4, Ponb 6peHAVHIa B KOMMaHUM B MAapKeTUHIOBbIX KOHLenumsax XXI Beka.

5. CoBpeMeHHble TeEHAEHLUW 3aMaZHOro N POCCUIACKOro BpeHANHra.
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6. Pasnuuns Moenein 6peHa-MeHepkmeHTa 1 6peHa-nnaepcTBa.

7. Paznnuua 6peHMHra B NoNnTMKe N B bU3Hece.

8. MoHATVS 6peHAVHra: 6peH , TOprosas Mapka, TOBapHbIA 3HaK.

9. MoHATVS «BpeHA» C TOUKM 3PEHUS MUKPO3KOHOMMWYUECKOW Teopuu

I'IOTpE6VITeIIbCKOFO noBeaeHunA n ncnxonornn I'IOTpE6VIT€ﬂbCKOI'O noeeaeHuA.

10. CogepxxaHve 6peHga Kak KOMMYHVKaLMOHHOIO rnpoLecca.

11. Mnatdpopma 6peHa: BUAEHME, MUCCUSA 1N LLEHHOCT 6peHaa.

12. KoHKypeHTHble npevimyLLiecTBa 6peHja.

13. Bocnpuatne 6peHaa notpebutenem.

14. MapkeTUHroBble TeXHO0rMY NOCTPOeHNs 6peH0B.

15. OCHOBHbI€e LLeHHOCTW bpeHja.

16. MeToabl aHann3a 6peHaa KOMAaHUN.

17. OLieHKa CTOMMOCTM 6peHa U KOMMIEeKCHbIN ayanT 6peHaa.

18. LleHHOCTb BUPTYyanbHbIX 6peHA0B AN n0Tpe6|/|Tene|3|.

19. CTpaTervyeckue v TakTnyeckme 3agaun yripaBneHns 6peHaom.

20. Cnocobbl ycnneHuns bpeHaa, obecneymBatowme nyywlyo 3¢PekTBHOCTb.
21. NosinbHOCTL BpeHAy 1 TUMbl NOANBHOCTY B COBPEMEHHOM bpeHAnHre.
22. OcHOBHble MeToAbl POPMUPOBAHUSA NOASIBHOCTY BpeHay.

23. KoMMyHMKaLum pocTta ocBeJ0MIeHHOCTM 0 bpeHae, OpUeHTUPOBAHHOM Ha

noTpebuTeneli C HU3KNM YPOBHEM A0XO/0B.
24, Paznnuuve noptdena 6peHpa n apxutekTypa bpeHaa.
25. CtpykTypa noptdens 6peHz0B.
26. Pasnnune pacts>keHUa v paclumpeHust bpeHaa.

27. MpenmyLLecTBa N PUCKM pacluvpeHnsa bpeHaa.
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28. CnocobcTBOBaHME 6peHAOB KanuTanusauum 1 yBeIMYeHU CTOUMOCTHU
KOMNaHuN.

29. MoHATME NepcoHaNbHOro bpeHAa.

30. COOTHOLLIEHVE MOHATUIA MePCOHaNbHbIA UMUAX 1 MEPCOHaNbHBbIV 6peH.

31. Knaccndukauyms VMUZKeN, CTPYKTYypa.

32. PYyHKUNN UMUNAXKA.

33. MpUHLMNbI CO34aHNA NePCOHAaNbLHOro bpeHa.

34. NnyHble KauecTBa crneymanucra KaK OCHOBA TeXHONornu
camonpeseHTaumu.

35. CTpyKkTypa N1M4HOro nMmnaxa.

36. CoumnanbHble acnekTbl BOCMPUATUA UMUAXKA.

37. NHCcTpyMeHTbl GOopMUPOBaHUA NepCcoHanbHOro bpeHaa.

38. CtpaTervs ¢popMmMpOBaHUS MepCcoHasibHOro bpeHaa.

39. Bep6aanb||7| N KMHETUYECKIA NMNLXK. B|/|3yaanb|ﬁ NMNSK NNYHOCTI.

40. CoumanbHoO-NcMxonornyeckme TexHonormm GopMmpoBaHnsa 1 yrnpasrieHus

nepcoHanbHbIM 6peHA oM.

41.

CamMomMeHe g KMeHT KaK coumanbHO-MCcMxXonorn4yeckad TeXHO0IrnA

dopMMpOBaHMA 1 yNpaBieHWs NepCcoHaibHbIM GpPeHAOM.

42.

MepcoHanbHoe NOpPTPONMO KaK WHCTPYMEHT GOPMUPOBAHUSA MMUAXKA

coBpemMeHHOro cneunanucra.

Correlation of the concepts of personal image and personal brand. Creating a brand.

Features, advantages and disadvantages of Western, Asian and Russian branding

Fundamental changes in the "three waves" of the branding history.
The role of branding in the company in the marketing concepts of the XXI century.
Current trends in Western and Russian branding.

Differences between brand management and brand leadership models.
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7. Branding differences in politics and business.
8. Branding concepts: brand, trademark, trademark.
9. The concept of "brand" from the point of view of the microeconomic theory of

consumer behavior and the psychology of consumer behavior.

10. The content of the brand as a communication process.
11. Brand platform: brand vision, mission and values.

12. Competitive advantages of the brand.

13. Consumer perception of the brand.

14. Marketing technologies for building brands.
15. The core values of the brand.

16. Methods of analyzing the company's brand.

17. Brand value assessment and comprehensive brand audit.

18. The value of virtual brands for consumers.

19. Strategic and tactical tasks of brand management.

20. Ways to strengthen the brand, ensuring better efficiency.

21. Brand loyalty and types of loyalty in modern branding.

22. The main methods of forming brand loyalty.

23. Communication of brand awareness growth aimed at low-income consumers.
24, The difference between the brand portfolio and the brand architecture.

25. The structure of the brand portfolio.

26. The difference between stretching and expanding a brand.

27. Advantages and risks of brand expansion.

28. Contributing to the capitalization of brands and increasing the value of the company.
29. The concept of a personal brand.

30. The relationship between the concepts of personal image and personal brand.
31. Classification of images, structure.

32. Image functions.
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33. Principles of creating a personal brand.

34. Personal qualities of a specialist as the basis of self-presentation technology.

35. The structure of personal image. 36. Social aspects of image perception.

36. Tools for the formation of a personal brand.

37. The strategy of forming a personal brand.

38. Verbal and kinetic image. The visual image of the personality.

39. Socio-psychological technologies of personal brand formation and management.

40. Self-management as a socio-psychological technology for the formation and

management of a personal brand.
41. Personal portfolio as a tool for shaping the image of a modern specialist.
6. YueOHO-MeTOAN4YeCcKOe U HH(pOPMALIMOHHOE 00ecrieyeHne M CHUIITUHbI

6.1 Cnucok MCTOYHUKOB M JIUTEPATYPHI”

Jlureparypa
OcHoBHast

1. JOMHVMH, B. H. BpeHAVHT : y4ebHWK 1 NpakTukyMm Ans By3oB / B. H. JOMHUH. —
2- e n3g., ncnp. n gon. — MockBa : N3gatenbctBo KOpanT, 2022. — 493 ¢. — (Bbicwee
obpasoBaHue). — ObpasoBatenbHas nnatpopma HOpant [canT]. — URL:
https://urait.ru/bcode/489564 (pata obpaiieHus: 05.04.2022). — TeKCT : 31eKTPOHHbIN.

1. 2. Kapnosa,C.B. BpeHAVHr: y4YebHUK W MpPakTUKyM A1 NPUKNagHOro
6akanaspmara / C. B. Kapnosa, V. K. 3axapeHko. — 2-e n3g., nepepab. v gorn. — MockBa
: MspatenbctBo HOpant, 2021. — 439 c. — (bakanaBp. AkageMunyeckuin Kypc). —
Obpa3zoBaTtenbHas nnatpopma HOpant [canT]. — URL: https://urait.ru/bcode/467833
(naTa obpaweHuns: 05.04.2022). — TeKCT : INeKTPOHHbINA.

2. Ky3bMuHa, O. I'. BpeHa-MeHeKMeHT : yyebHoe nocobue / O.I. Ky3bMuHa.
— MockBa : POP : UIH®PA-M, 2022. — 176 ¢. — (BbicLuee obpa3oBaHue: bakanaspuar).
— DOIL: https://doi.org/  10.12737/21301. - 3BC ZNANIUM.com. - URL:

https://znanium.com/catalog/product/1856552 (gaTa obpawieHuns: 05.04.2022). - TekcT :
3N1€KTPOHHBIN,

3. Crapos, C. A. YnpaBneHue bpeHaamu : yyebHuk / C. A. Ctapos; CaHKT-
MNeTepbyprcknin  rocyfapCTBeHHbIA  yHUBepcuTeT. - 4-e un3a., nepepab. - CaHKT-
Metepbypr : M3p-8o0 C.-Metepb. yH-Ta, 2021. - 557 c. - 356C ZNANIUM.com. - URL:

2 .
PekoMeHyeTcst BKII0YaTh B crick n3nanus u3 DbC u He Gonee 15 neyaTHbIX n3gaHUi.
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https://znanium.com/catalog/product/1840353 (gata obpaweHus: 05.04.2022). - TekcT :
3N1€KTPOHHbIN,

JlonojiHuTEILHASA

4. Kapnosa, C.B. PeknamHoe pgeno: yyebHMK W MNpPakTUKyM Ans By30B /
C.B.KapnoBa. — 2-e n3g., nepepab. n gon. — Mocksa : Vi3gatensctso HOpant, 2022. —
431 c. — (Bbicliee obpasoBaHume). — ObpasosaTtenbHasd nnatdopma HOpant [canT]. —

URL: https://urait.ru/bcode/488829 (aata obpaweHusa: 05.04.2022). — TekcT
3NEKTPOHHbIW.
5. MapkeTHrosble KOMMYHUKauun: ydyebHuk pnsa 6akanaspos / O.H.

Xnnsbuosa, O.A. AptembeBa, C.[1. AsapoBsa [ n gp.]; PuHyHUBepcuTeT ; nog pea. O.H.
Xunbuoson. - MockBa: LeHTpKaTtano, 2020. - 360 c. - (By3oBcknin yuebHmK). — TekcT :
HenocpeACTBEHHbIN.

6. My3bikaHT, B. /1. BpeHaVHr. YnpaBneHne 6peHaoM : ydebHoe nocobue /
B.Jl. My3bikaHT. — MockBa : PVOP : MH®PA-M, 2021. — 316 c. — (Bbicwwlee
obpa3oBaHue: bakanaBpuaT; A3byka peknambl). — DOI: https://doi.org/10.12737/2142.
- 3bC ZNANIUM.com. - URL: https://znanium.com/catalog/product/1239252 (aata
obpalleHuns: 05.04.2022). - TekcrT : 3ne|<Tp0HHb||‘/"|.

7. YepHaToHun, Jl1. bpeHAUHr. Kak co34aTb MOLUHbLIA 6peHs : ydebHuUK ans
CTYAeHTOB BY30B, obyyarowmxcsa no cneumanbHoctam 080111 «MapkeTuHr», 080300
«Kommepumsa», 070801 «Peknama» / Jlechn ge YepHaTtoHn, Manbkonbm Mak/oHanbs ;
npea. v nep. ¢ aHrn. b.J1. EpémunHa. — Mocksa : KOHUTU-AAHA, 2017. — 559 c¢. —
(3apybexHblii yYebHMK). - 3bC ZNANIUM.com. - URL:
https://znanium.com/catalog/product/1039965 (gata o6pawieHus: 05.04.2022). - TekcT :
3NeKTPOHHbIN.

8. WapkoB, @®. W. VHTerpvpoBaHHbIE KOMMYHUKauUMW: peksiama, nabamk
punenLwH3, bpeHANHr : yuebHoe nocobue / ®. L. LLIapkoB. - 2-e n3a., ctep. - MockBa :
M3paTtenbcko-toprosaa kopnopauua «fawkoB u K%, 2020. - 322 c. - 3BbC
ZNANIUM.com. - URL: https://znanium.com/catalog/product/1093531 (paTa

o6palleHuns: 05.04.2022). - TeKCT : 31eKTPOHHbIA.

6.2 Ilepeuenn pecypcoB HHGOPMANMOHHO-TEJIEKOMMYHUKAUMOHHOM ceTn «HTEepHET».
Heobxo0umo oobasums mo, umo HeodX00UMO 0/ U3y4eHUs OUCYUNTIUHBL

Hanmonanwsnas anekrponnas 6ubnuoreka (HOb) www.rusneb.ru

ELibrary.ru Hayunas snextponHas 6ubnanoreka www.elibrary.ru

OnektponHas 6ubnnoreka Grebennikon.ru www.grebennikon.ru

Bugeoteka y4yebHbIx ¢UNbMOB  «PelueHue»  (TeMaTUyeckme  KOMNEKLUM
«MeHepKMeHT», «MapkeTuHr. Kommepuua.  Jloructuka»,  «HOpucnpygeHums»,
«YnpaBneHue nepcoHanomy, «fcuxonorusa ynpasnenus» http://eduvideo.online/

Web of Science http://apps.webofknowledge.com


http://www.grebennikon.ru/
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LndpoBoi apxmB Hay4HbIX XXypHanos: http://arch.neicon.ru/xmlui/
Annual Reviews

Cambridge University Press

The Institute of Physics (IOP) Publishing

Nature

Oxford University Press

Royal Society of Chemistry

SAGE Publications

Science

Taylor & Francis Group

6.3 TlpodeccnonaibHbIe 0a3bl JAHHBIX H HHYOPMAIHOHHO-CIIPABOYHBIE CHCTEMbI
Joctyn k mpodeccruoHanbHBIM 0a3aM naHHbIX: https:/liber.rsuh.ru/ru/bases

WNH(popMalinoHHbIE CIIPABOYHBIE CUCTEMBI:
1. Koncynbrant Ilnroc
2. Tapanr

7. MaTepuajJbHO-TeXHUYeCKOe o0ecneuyeHue TUCIIUIINHBI
Jlna  obecrmeueHus  OUCHMIUIAHBI  HMCIONB3YEeTCS  MaTepHallbHO-TeXHHUYeckas  0asa
00pa3oBaTeNbHOTO YUPEKICHUS: yueOHbIE ayIUTOPHH, OCHAIIEHHBIE KOMIBIOTEPOM U MPOEKTOPOM
JUISL IEMOHCTPAIMK Y4eOHBIX MaTepUAIIOB.
Aynmutopun IS TIPOBEACHUS 3aHATUH JOJDKHBI OBITH 00OpYyIOBaHBI y4eOHOH IOCKOI
(MHTEepaKTUBHOI y4eOHOW MOCKOW) M MHCTPYMEHTOM (MeNl WJIM MapKep) A HAHECEHUS PHUCYHKOB,
CXEM U TEKCTa Ha JIOCKY.

CocraB nMporpaMMHOT0 00ECTICUESHHUSI:
1. Windows
2. Microsoft Office

[IpodeccuonanbHbIE TOJIHOTEKCTOBBIC 0a3bl JAHHBIX:

1. Cambridge University Press

2. ProQuest Dissertation & Theses Global
3. SAGE Journals

4. Taylor and Francis

5. JSTOR

HHpopMannoHHbIE CIPABOYHBIE CUCTEMBI:
1. Koncynsrant [Lmroc
2. Tapanr

8. Obecneuenne 00pa3oBaTeJILHOIO NMpouecca JJIsl JHI ¢ OTPAHNYCHHBIMH BO3MOKHOCTAMH
310POBbSI H HHBAJIN/I0B

B Xo4€ pfanusalii AWCHHUILIMHBI HMCIHOJB3YIOTCA CICAYIOMUEC OJOIMOJIHUTCIBHBIC MCTOAbI
06yquH${, TEKYIIECTO KOHTPOJII YCIICBACMOCTU U HpOMC)ICYTO‘IHOI}’I aTTCCTalluu 06yqa101up1xc;1 B
3aBUCUMOCTH OT UX UHAWBUAYAJIbHBIX 0COOEHHOCTEH:

® JJIs1 CJICIIBIX H CJIa6OBI/II[SIH_[I/IXI JICKIINH O(bOpMHSIIOTCSI B BHUAC DJBJICKTPOHHOI'O AOKYMCHTA,
AOCTYIIHOI'0 € MNMOMOHIBIO KOMIIBIOTEpAa CO CICHUATIU3UPOBAHHBIM HPOTrpaAMMHBIM 066CH€‘-ICHI/IGM;
IMUCBbMCHHBIC 3aJJaHUs BBIIIOJIHAIOTCA Ha KOMIIBIOTEPE CO CICHUATIM3HPOBAHHBIM IIPOIpaMMHBIM
oOecreyeHHEM HIIH MOTyT OBITh 3aMEHECHBI YCTHBIM OTBCTOM; obecneunBaeTCs HHAWBUIYAJIbHOC
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paBHOMepHOe ocBemieHue He MeHee 300 JOKC; JUIs BBIOJHEHMS 3alaHus MpU HEOOXOAUMOCTH
MIPEIOCTABIIAECTCS YBEJIMUMBAIOIIEE YCTPOICTBO; BO3MOXKHO TaKke HCIOJIb30BaHUE COOCTBEHHBIX
YBEJIMYMBAIOLINX YCTPONUCTB; MMCbMEHHBIE 3aJJaHNsl 0(OPMIISIOTCS YBETUUYEHHBIM HIPUPTOM; IK3aMEH
1 3a4€T MPOBOJATCS B YCTHOU (hOpME MM BBIMIOJIHSAIOTCSA B MUCbMEHHON (hopMe Ha KOMIIbIOTEPE.

® ISl TIOYXMX W CJa0OCHBIIANINX: JIEKIUH OQOPMIISIOTCS B BUJE 3JEKTPOHHOIO JOKYMEHTa,
au00  MpefocTaBiIseTCs]  3BYKOYCWIMBAIOIIAsl — ammaparypa HHAUMBUAYAJIbHOIO  IOJB30BaHUS;
MIUCbMEHHBIE 33JaHUs BBINOJHIIOTCS HAa KOMIIBIOTEpE B INHUCBMEHHOH (opme; 3k3aMeH U 3auéT
MIPOBOJISATCS B MUCHMEHHOM (hOpMe Ha KOMITBIOTEPE; BO3MOXKHO IPOBeIeHUE B (hOpME TECTHPOBAHUSI.

® ISl JIUI] C HApYLIEHUSIMU OINOPHO-IBUraTEIbHOTO ammapara: JeKIUU o(QopMIISIOTCS B BUAEC
NIEKTPOHHOIO JOKYMEHTa, JOCTYIHOIO C IIOMOLIBI0 KOMIBIOTEPA CO CHELHUAIUZUPOBAHHBIM
MPOrpaMMHBIM ~ OOecreYeHHeM; TMHCbMEHHbIE 3aJaHMsl BBIMOJHSIOTCS HA KOMIIBIOTEpPE CO
CIELMAIN3UPOBAHHBIM NPOTPAMMHBIM 0OecrieueHHeM; SK3aMeH U 3a4€T MPOBOATCA B YCTHOM opme
WM BBITIOJIHAIOTCS B MUCbMEHHOU (hopMe Ha KOMIIBIOTEPE.

[Tpy HEOOXOIUMOCTH MpelyCMaTpUBAECTCs yBETUUEHUE BPEMEHHU IS TIOATOTOBKU OTBETA.

[Tpouenypa mpoBeneHUs MPOMEKYTOUYHOW aTTecTalu Ajsi 0Oy4yaroUIMXCsl yCTaHABIUBAECTCS C
y4€TOM HX WHAMBUIYAIbHBIX MCUXOPHU3UUECKUX 0COOCHHOCTEH. [IpoMexxyTouHas aTTecTalusi MOKET
MIPOBOJIUTHCS B HECKOJIBKO ATAIOB.

[lpy mpoBeneHUH TPOLEAYpPbl OLEHUBAHUS pPE3yJAbTATOB OOYy4YEHHUs MpeaycMaTpHUBaeTCs
WCIOJIb30BaHUE TEXHUYECKUX CPE/ICTB, HEOOXOAUMBIX B CBSI3U C MHAMBUAYAIbHBIMH OCOOCHHOCTSMU
oOydJaroumxcsi. OTH CpeAcTBA MOTYT OBITh MPEJOCTABICHBl YHUBEPCHUTETOM, MIM MOTYT
HCIIOJIb30BaThCs COOCTBEHHbIE TEXHUYECKHUE CPEJICTBA.

[TpoBenenune mpoueaypbl OLIEHUBAHUS Pe3yiIbTaTOB OOy4YEHHUs JIONYCKAeTCs C MCIIOIb30BAHUEM
JUCTAHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOJIOTUH.

ObecnieunBaeTcst AOCTYN K HH(GOpPMAIMOHHBIM U OubnuorpaduyeckuM pecypcaM B CETH
WuTepHer 1t Kaxaoro odyvaromierocs B opMax, aIaTUPOBAHHBIX K OTPAaHUMYEHUSIM UX 3[J0POBBS U
BOCTIPHUATHS UHPOPMALIUH:

® ISl CIENBbIX W CIa0OBHIAIIMX: B TEYaTHOM (QopMe yBENIWYEHHBIM MIpUPTOM, B (dopme
JIEKTPOHHOI'0 IOKyMEHTa, B (hopMme ayanodaiina.

® JIUIs TITyXUX U CNIaOOCIBIIIAIINX: B Ie4aTHOU ¢opme, B hopMe MEKTPOHHOTO JOKYMEHTA.

17151 0OYYAIOLINXCSl C HAPYIICHUSIMH OTIOPHO-/IBUTATENILHOTO armapaTa: B Ie4aTHou ¢opme, B
(opMe 371eKTPOHHOTO JOKYMEHTa, B (hopme ayanodaiina.

VY4eOHblE ayIUTOPHM s BCEX BUIOB KOHTAKTHOW M CaMOCTOSTENBHOW pabOThI, HaydHas
O0ubsinMoTeKa W WHBIE TOMEIIEHHUs Ui OOYy4YEeHHs OCHAIEHbl CIEeLUATbHBIM O00OpPYAOBAaHHUEM U
y4€OHBIMU MECTaMH C TEXHUYECKUMHU CPEICTBAMU O0yUEHUS:

® ISl CJIETIBIX U CIa0OBUASIIMX: YCTPOMCTBOM JJIsi CKAHUPOBAHUS U YTeHUs ¢ Kamepoil SARA
CE; nucnneem bpaitng PAC Mate 20; npuntepom bpaiing EmBraille ViewPlus;

oI TIYyXUX M cIa0OCHbIIIAIMX: aBTOMAaTU3UPOBAHHBIM pPA0OUYMM MECTOM JUIsl JIIOJEH C
HapyIlIeHHEM CilyXa U cIa0O0CbIIIANINX; aKyCTUYECKUN YCUIIUTENb U KOJIOHKH;

o 151 OOydYalOUIMXCSl C HapyIICHUSMHU OIOPHO-IABUIaTeNIbHOIO ammapara: MepeIBHKHBIMHU,
perynupyeMbiMu 3proHomudeckumu naprtamMmu CH-1; KOMOBIOTEPHON TEXHHMKOW CO CIElHaTbHBIM
IPOrPaMMHBIM 00€CTICYeHHEM.

9. Meroanueckue MaTepuabl

9.1 Ilianbl ceMMHAPCKHUX/ NPAKTHYECKUX/ 1a00pPaTOPHBIX 3aHATHH

Tema 1. CymHocTb, aTpHOYTHI M HEHHOCTH OpeHaa

Bomnpocs! 1is1 00CcyKaeHUs:

1. CpaBHUTENBHBINA ~aHANM3 POCCUICKOW, 3amajHON M a3uMaTcKoil~ Mojenei~ OpeHauHTa,
MPEUMYIIIECTBA U HEJIOCTATKHU.

2. Ponu OpeHauHra B KOMIAHUM B MAPKETUHTOBBIX KOHIENusax X XI Beka.
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Tema 2. IBOIIOLIHOHHOE Pa3BUTHE KOOPEHIMHTIa

Bomnpocs! 1is1 00CcyKaeHUs:

1. Konuenuus no3umoHUpoBaHus U peno3unronuposanus [k TpayTa.
Konnenmus vespumbix neHHocted Opensa M. llleppunrrona.
AK1MOHEepHas IIEHHOCTh OpeH/1a ¥ BOCIpUHUMaeMasi IOTpeOHuTeIeM IEHHOCTh OpeHa.
dopmupoBaHUE LICHHOCTH OpeHa.
NHaukaTopel BOCIPUHUMAEMOM LIEHHOCTH: BOCIPUHUMAEMOE Kaue€CTBO, OTHOLLIEHUE K
OpeHly, I3BECTHOCTh OPEH 1A, JTOSITBHOCTh OpEHITY.

Nk wn

Tema 3. Texnosiorus co3nanue Openaa
Bonpocsl pist 00cyKkneHus:

1. KiroueBsie pernieHust B 06act OpeHIUHTA.

2. Monenu coznanusi OpeH/10B:

3. 51, S-brands ctparernueckast moaens JI.YepHartonu.

4. OcHOBHBIE TOXO/BI K MHTEPIIPETAlUH UICHTUYHOCTH Openna Jl. Aakepa, 5. DnnByna,
T. I'spa u B.H. /lomauna.

3. bpeH kak 4acTh KOPIIOPATUBHOMN KYJIBTYPBIL.

6. Ponb 6penna B popMupoBaHUU KOPIIOPATUBHOM KYJIBTYPHI.

7. Bnusinue kauecTBeHHOH pa3pabOTKH KpeaTUBHOTo Opuda Ha pe3yIbTaThl peKIaMHON
KaMITaHUU.

Tema 4. Ananu3 OpeHjaa
Bonpocsl pist 00cyKkneHus:

1. Konnenmmus JI.Yepunaronu «Ot BuaeHHS OpeHIa K OIICHKE OpeHIay.

2. MeTobl aHaIM3a U OLEHKHU KaluTana/CTOUMOCTH OPEeH I0B.

3. CrpykrypHO-(yHKIIOHANBHBIN. CpaBHUTENbHBIA aHann3. KontenT- anamm3. SWOT
anamu3. L{udposas OpeHa-aHanuTHKA.

4. Ananu3 OpeH/I0B KOMIaHUW, MapTUil U nuaepoB. CpaBHUTEIbHBIM aHAINW3 Mojeneit
openna Poccun, EC, CIIIA.

5. AKTyalbHbIE MOJUTHYECKHUE TPOOIIEMBI, CBSI3aHHBIE C OPEHINHTOM.

6. CoBpeMeHHbIE pelIeHUs] 1 OCHOBHBIE (POPMBI 101a4N MaTepuaa, HOX0bl K PELICHUIO

3aaa4 CO3JaHrd KOMMYHUKAalUM MECXKAY OpraHaMu FOCYJIapCTBeHHOﬁ BJIaCTH W YIHOpPaBJICHUA U
TpaXXJaHCKUM O6H_ICCTBOM.

Tema 5: Ynpasiaenue Opengamu
Bonpocsl 151 00cyKaeHus:

1. Konnenmus K.Kemnepa «Ctparernueckuii OpeHI-MEHEKMEHT: CO3/[aHHe, OlEHKa U
YIPaBJICHUE MAPOYHBIM KAITUTATIOM).

2. Konnenmmus  JI.1llynstoa, b.bapuca «Crparerndeckue OpeHA-KOMMYHHKAIMOHHBIE
KaMIIaHUI.

3. Pa3paboTka cTpaTeruu mNpOJABIDKEHHUS OpEHIa: SMOIMOHATBHBIE XapaKTEPUCTHKU
OpeHpa; CUCTEMY KOMMYHUKAITIH c ayUTOPHUEH; KaHAaJIbI cOBITa MPOIYKTA,
MOJIUTUKY IIEeHOOOpa30BaHUs; HaMpaBIeHUE pa3BUTUs OpeHa Ha 3-5 Jier.

4. Merton [lexkxama: onpeneneHre 101 pIHKA 111 MapKd 1 B 3aBUCUMOCTH OT MOSBJICHUS
HOBOM Mapku X.

5. [Iponienypa MMHMMH3AalMM PUCKOB IIPH BBIBOJE HOBOW TOPrOBOW MapKH Ha PBIHOK.

HapanHrMa HOTpe6I/ITCJ'IBCKOFO IIOBCACHUA.

Tema 6. [lepconajbHbIN OpeHIMHT
Bomnpocs! pjs1 00CcyKaeHUs:
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1. Onpenenenue 1eneil, o0cobeHHOCTEH U 3a1a4 JIMYHOTO OpeHa.

2. [Tepconundukarus 6peHma.

3. Pacmipoctpanenue nndopMaiuu o OpeHse.

4. Konnenmmus «S-6penny T.Ilutepca «IIpeBocxoacTBo B OU3HECE B ATIOXY pa3pyIlICHUN»,
«IIpeBpatu cebds B OpeHna!»

5. JInuHble KauecTBa CHEIHATUCTa KaK OCHOBA TEXHOJIOTUU camorpe3eHTauu. CTpyKkTypa
JUYHOTO UMMJIKA.

6. CoumanbHble aCIIEKThl BOCIIPUATHS UMUJIKA. TEXHOIOTHs caMONIPE3CHTAIH.

7. CaMoOMeHeHKMEHT KaK COIMaIbHO- TICUXOJIOTUYECKask TEXHOIOTHUS (POPMHUPOBAHUS U
yIIpaBJICHUS IEPCOHATLHBIM OPEHIOM.

8. [TepconanpHOE TOPTHOTNO KaK HHCTPYMEHT (DOPMUPOBAHHSI UMU)Ka COBPEMEHHOTO

CIeIMaanucTa.
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[Ipunoxxenue 1. AHHOTaLIUA
pabouei mporpaMmsl IUCIUIUIAHBI

AHHOTAIIAA PABOYEHN ITPOT'PAMMBI JTUCIIUILINHBI

HuctmrumHa «IlepcoHanbHBIN OpeHIUHT» peannu3yeTcs Ha (aKyJIbTETe PEKIaMbl U CBS3EH C
00I11eCTBEHHOCTBIO Kadeapoil MeJMakOMMyHHUKALUH.

Llenbl0 TUCHMTUIAHEIL SABIsiETCS (POPMUPOBAHHE MPEICTABICHUNA O TEXHOJIOTUAX (POPMUPOBAHUS
MEePCOHATIBHOT0 OPEHIMHTA B YCIOBHUSIX COBPEMEHHOI'O MEIMaNpOCTPAHCTBA.

3agaun QUCIIAILIINHEL:

U3yuYeHHE CYLTHOCTH U CTPYKTYPbI IEPCOHATILHOTO OpeHa;

OTIpeieIeHne HHCTPYMEHTOB (hOpMUPOBaHHUSI TEPCOHATLHOTO OpeHIa;

pasBUTHE TPEJCTaBIEHUM O poOJIM TMepcoHanIbHOro OpeHaa B Mpo¢ecCHOHATILHOM
CaMOOTIPE/ICIICHHH.

JlucuuiuinHa HampasieHa Ha pOpMUPOBaHHUE CIIEIYIONUX KOMITETEHIIMHI:

VYK-4.2. CB0o0OOJHO BOCIpPUHUMAET, aHAJIU3UPYeT U KPUTHUYECKH OLEHUBAET YCTHYIO U
MUCBMEHHYI0 o0IenpodeccruoHanbHy0 HHGOPMAIUIO HA PYCCKOM M MHOCTPAaHHOM(BIX) si3bIKe(ax);
JIEMOHCTPHPYET HABHIKM IIEpEBOJIa C WHOCTPAHHOTO(BIX) HAa TOCYJAapCTBEHHBIH SI3BIK, a TaKXKe C
rOCyIapCTBEHHOTO HA MHOCTPAHHBIHN(bIE) SA3BIK(1)

[1K -2.2. Y™meeT oniernBath 3(pPEeKTUBHOCTD KOMMYHHKAIIMOHHBIX TPOTPAMM U MEPOTIPHITHI

B pe3ynbraTe 0CBOGHUS TUCHMITIIMHBI 00YyYatOLMics JOIKEH:

3HaTh:  OCHOBHBIE  TPUHIUIBI  CTPATETHYECKOTO  IUIAHUPOBAHHMA W pean3aluu
KOMMYHHUKAI[MOHHBIX MPOTpaMM U MEpONPUSATHI; OCHOBHBIE MOJEIN PEUEBOrO MOBEJCHMS; OCHOBBI
PEUEeBBIX JKaHPOB, aKTYaJIbHBIX JJIS Y4eOHO-HAy4YHOTO OOIICHUS; CYIIHOCTh PEYEeBOTO BO3ICHCTBUS,
€ro BHUJbI, GOPMBI M CPEJCTBA; TUIIBI TEKCTOB, UX XapaKTEPUCTHKH.

YMmerb: oneHuBaTh APPEKTHBHOCTh KOMMYHHUKAIIMOHHBIX TIPOTPAMM W MEPOTPHUSITHIA;
UCMOJIb30BaTh CTHJIMCTUYECKHE BO3MOXKHOCTHU PYCCKOTO 53bIKa; MPOAYLUPOBATh TEKCThl B YCTHOU U
MUCHMEHHOW (popMe; aHATM3UPOBATh U KPUTHUYECKH OLIEHUBATH TEKCTBI; HAXOIUThH SI3BIKOBBIC OIIMOKH
U BBIOMpATh CHOCOOBI UX YCTPAHEHMS; ONPEAEATh BO3MOKHOCTH MOBBIIMIEHUS! COOCTBEHHOTI'O YPOBHS
pe4YEBOM KyJIbTYPBI.

Bnaners: HaBblkamMu pa3paOOTKM M peaju3alMd OCHOBHBIX HMHCTPYMEHTOB MapKETHHIOBBIX
KOMMYHHKAIIMA: PEKIaMBbl, CBs3el C OOMIECTBEHHOCTHIO, JIMYHBIX MPOJAAX, TUPEKT-KOMMYHHKAIIHH,
CTUMYJIUpOBaHHUs cObITa; HaBbIKAMM pabOTBl C YCTHOM M NUCBMEHHOW uHpopManuei
JMHTBUCTHYECKOH W  00menpodecCHOHANBHOW HANpaBIeHHOCTH;, HAaBBIKAMH KOMMYHUKAIlMH B
pas3IMYHbIX ~ CUTyalUsX  oOwieHus, oOecrneyuBarOIUMU  3PPEKTUBHOCTh  COLMAIBHBIX U
npoeCCHOHATBPHBIX KOHTAKTOB; MPUEMaMH CO3JaHUSl YCTHBIX W NMHUCHBMEHHBIX TEKCTOB Pa3IHYHBIX
YKaHPOB B Ipoliecce yueOHO-HAyYHOTO OOIEHMS.

[To aucuuIuIMHE MpexycMOTpeHa MTPOMEKYTOUHAS aTTECTalus B OpPME 3a4eTa C OLECHKOM.

OO011ast TpPy0E€MKOCTh OCBOCHHUS AUCLUIUIMHBI COCTABIISACT 3 3a4€THBIC €TUHUIIBI.
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ABSTRACT OF THE WORK PROGRAM OF THE DISCIPLINE

The discipline "Personal branding" is implemented at the Faculty of Advertising and Public
Relations by the Department of Media Communications. The purpose of the discipline is to form ideas
about the technologies of personal branding formation in the conditions of modern media space.
Objectives of the discipline: the study of the essence and structure of a personal brand; identification of
personal brand formation tools; the development of ideas about the role of a personal brand in
professional self-determination.

The discipline is aimed at the formation of the following competencies: CC-4.2. Freely
perceives, analyzes and critically evaluates oral and written general professional information in
Russian and a foreign language(s); demonstrates translation skills from a foreign language(s) into the
state language, as well as from the state into a foreign language(s) PC -2.2. Is able to evaluate the
effectiveness of communication programs and activities

As a result of mastering the discipline, students

To know: the basic principles of strategic planning and implementation of communication
programs and activities; the main models of speech behavior; the basics of speech genres relevant for
educational and scientific communication; the essence of speech influence, its types, forms and means;
types of texts, their characteristics.

Be able to: evaluate the effectiveness of communication programs and activities; use the stylistic
possibilities of the Russian language; produce texts in oral and written form; analyze and critically
evaluate texts; find language errors and choose ways to eliminate them; identify opportunities to
improve one's own level of speech culture.

Possess: skills in developing and implementing the main tools of marketing communications:
advertising, public relations, personal sales, direct communications, sales promotion; skills in working
with oral and written information of a linguistic and general professional orientation; communication
skills in various communication situations, ensuring ensuring the effectiveness of social and
professional contacts; techniques for creating oral and written texts of various genres in the process of
educational and scientific communication.

The discipline provides for intermediate certification in the form of a credit with an assessment.

The total labor intensity of mastering the discipline is 3 credits.
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